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1970 - Invented
1976 - Patented

1986 - Launched

Sold as a complete solution, machines & coffee for a per cup
price to restaurants and offices.
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1976 - Patented
1986 - Launched

Sold as a complete solution, machines & e for a per cup
price to rest.{

1988 Acknowledged dud, Nestle con31ders shutdown.
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price to rest:{

1988 Acknowledged dud, Nestle con51ders shutdown.
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Made and serviced by &rd parties.Solf
through independent retail stores.
Manufacturers handle delivery and
stocking. Nespresso handles sales
training.
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Made and serviced by &rd parties.Solf
through independent retail stores.
Manufacturers handle delivery and
stocking. Nespresso handles sales
training.

Sold online and over the phone direct |
to members of the Nespresso Club. |

Delivered direct to consumers in 24
hours or less.




As market matured Nespresso
added their own brand machines
made by an OEM.

Added it’ s own retail boutiques to

further control the sales message.

Created Nespresso Pro channel to
serve the office market.
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